
BIO:

Born in Munich, Maurus began his career as a photographer’s ap-
prentice and DJ, and worked in almost every department on feature 
film and commercial sets before he started studying at Munich Film 
School, where he set off to write and direct festival awarded short 
films.

On an otherwise boring weekend, Maurus directed his first four 
spec commercials which got him shortlisted at the Cannes Young 
Director’s Award. This launched his career as a commercial director 
working on campaigns for global brands like Balenciaga, Coca Cola, 
Ikea, McDonald’s, Skoda and Vodafone, gathering numerous inter-
national awards (Cannes Lions and New York festival shortlist, ADC 
Germany, Epica, Cresta, Moebius, Die Klappe, Berlin Fashion Film 
Festival and more). Eventually, he also graduated film school.

His cinematic storytelling approach and his ability to elicit captivat-
ing acting performances create visually striking and emotionally 
engaging work.

Parallel to his commercial adventures, Maurus also works in long 
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format, directing the feature “Wie Licht schmeckt”, an adapta-
tion of Friedrich Ani’s coming of age novel, and prime-time buddy 
comedy “Einer für alle, alles im Eimer” for German TV station 
ZDF.

Maurus lives in Munich with his family.

COMMERCIAL CLIENTS (Excerpts):

Coop, Ferrero, Goodyear, Ikea, McDonald‘s, Nescafé, Nintendo, 
Panasonic, Schweppes, Skoda, Sony, Unicredit, Veltins, Vodafone

COMMERCIA AWARDS (Excerpts):

Cannes Lions shortlist, Young Director’s Award shortlist, 
ADC Germand Award, Die Klappe bronze, VDW Award, 
Epica Awards bronze, New York Festival
finalist, Moebius Award silver, Cresta Awards finalist, One Show 
First Cut, KIAF gold, Ad d‘Or gold, Golden Hammer silver, 
Golden Drum finalist

LANGUAGES:

German, English, Italian
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